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Dates To Rememberé 
July: 

 4 Happy Independence Day!  
  Office Closed 
 9 Luncheon MeetingðLebanon Country Club 
 16 MLS Training  
 26 Lebanon Area Fair 

August:  

  No Luncheon Meeting 
 20 MLS Training  
 25 1st Day of School  
  (Most Districts) 

SEE THE  FULL  CALENDAR  OF EVENTS 
& E VENT  DETAILS  AT : 

WWW .LEBANON -REALTORS .COM  

 

Your Voice for Real Estate In Lebanon County  Lebanon County  
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From the President,  Frank Tomecek Jr.  

 

 

This fall, your Association will be working to review 

and rework our strategic plan. This plan guides LCAR 

in what programs and goals we pursue over the next 

few years. If you are a strategic thinker and are willing 

to volunteer a few hours of your time, or just tell us 

your ideas about how we can better serve you, please 

contact President-Elect Kiene                                    

(melody@melodykiene.com), any member of the Board 

of Directors, or the Association Office.   I hope you 

will also respond to any surveys (phone, email, or 

other) we may use to guarantee the best member input 

possible.  Fall will be here before we know it ! 
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Summer is in full swing! I hope 

everyone is enjoying it and taking 

some vacation time.  

Our Golf Outing on June 26th, was 

a great success.  I want to thank 

everyone who attended, helped, or 

sponsored the event, especially Yvonne Kuhn, who 

worked her tail off! A special thank you to Joe and 

Brenda Wentzel, as well, who shopped for all the 

door prizes.  

I hope you will join us for our July luncheon at the 

Lebanon Country Club, July 9th. We will have 

lunch on the deck. Troy Williams, Lebanon County 

Christian Ministries,  will be our speaker this 

month. Troy will explain the Box City program and  

I encourage everyone to participate in this great 

event.  

What is Box City? 

A fun and meaningful event in which people camp 

for the night in a temporary dwelling of your own 

choice to increase awareness of the homeless 

families in our own community, AND raise money 

to support LCCM Emergency Shelter.  

The event will be held August 8 & 9th at Annville/

Cleona High School Track. Teams or individuals 

can register.  

An outdoor movie will be shown and a local band 

will provide entertainment. There will be games 

and  a lot of fun for participants.                               

Visit www.lccm.us for more information.  
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IN REAL  ESTATE NEWS... 

More Home Owners Getting Bit by          

Selling Bug? 

DAILY REAL ESTATE NEWS | WEDNESDAY, JULY 02, 2014  

Reports of rising home prices are making selling 
more attractive to the largest share of home owners 
in eight years, according to a gauge from the                     
University of Michigan and Thomson Reuters. Few of 
the home owners surveyed said they expected to lose 
money if they decided to sell their home now.         
The findings could signal the beginnings of a major 
shift for the housing market, which has been haunted 
by the low number of homes for sale across the               
country.     

                                                                                              
Home price increases over the past two years may 
give more families confidence to sell their homes,  
alleviating low inventories and giving home buyers 
who were sitting on the sidelines because of fewer 
housing choices more incentive to make a move 
too, The Wall Street Journal reports. 

Rising confidence among consumers could also  
translate into more sales in new homes. Last week, a 
report by the U.S. Census Bureau showed that             
new-home sales surged nearly 19 percent last month, 
reaching the highest rate since May 2008.  

Two home-building giants reported a steady                 
turnaround in new orders and price rises too in the 
second quarter. Lennar reported that new orders 
were up 8 percent, with average sales prices of its 
homes blooming 14 percent year over year. KB 
Homes, meanwhile, reported that orders increased 5 
percent and its average selling price increased 10 
percent in the past year. 

 

3ÏÕÒÃÅȡ ȰMore Would-be Home Sellers Say Prices Are 
Attractiveȟȱ 4ÈÅ 7ÁÌÌ 3ÔÒÅÅÔ *ÏÕÒÎÁÌ ɉ*ÕÎÅ φϋȟ φτυψɊ 

Scams heat up in summer, BBB warns  justlisted.com 

The Better Business Bureau (BBB) is advising consumers 
to use caution when booking hotels and making summer 
travel plans, especially at unfamiliar destinations.          
The BBB says that fraudsters are employing a wide array 
of methods to steal money and personal information from 
their victims. 

High pressure door -to-door sales tactics  ɀ Even though 
many legitimate companies use door-to-door sales, there 
ÁÒÅ ÍÁÎÙ ÉÌÌÅÇÉÔÉÍÁÔÅ ÓÁÌÅÓÐÅÏÐÌÅ ÁÓ ×ÅÌÌȢ )ÔȭÓ ÉÍÐÏÒÔÁÎÔ 
to do your research and not to sign anything with         
open-ended completion dates or blank spaces. 

Vacation scams ɀ Summer is a popular time for              
vacations, and a popular time for scammers to offer        
too-good-to-be-true deals. Double check with airlines, 
hotels, and tour operators directly. 

Unscrupulous movers  ɀ Summer is also the peak time 
for moving, so many fraudsters seek to prey on residents 
during the busy season. Consumers are reminded to     
always review companies on bbb.org. A company             
unwilling to send an estimator to your home ahead of 
time is always a red flag and the lowest estimate can 
sometimes be unrealistic and contain lots of hidden fees. 
 
Online ticket scams  ɀ 7ÈÅÎ ÙÏÕȭÒÅ ÌÏÏËÉÎÇ ÆÏÒ ÓÏÍÅ 
great summer shows, always make sure the seller is  
reputable. Scammers often print the same ticket multiple 
times, selling copies to victims. 

Employment scams  ɀ Summer employment is a top         
priority for college and high school students, but you 
should always be wary about companies that demand 
fees for training and background checks. Jobs advertised 
ÁÓ ȬÎÏ ÅØÐÅÒÉÅÎÃÅ ÎÅÅÄÅÄȭ ÃÁÎ ÁÌÓÏ ÂÅ ÒÅÄ ÆÌÁÇÓȢ 

Shady contractors  ɀ Many fraudsters posing as                  
landscapers and contractors attempt to take advantage of 
unsuspecting homeowners during the summer. Residents 
should be particularly wary of contractors who approach 
ÔÈÅÍȟ ÃÌÁÉÍÉÎÇ ȬÔÈÅÙ ×ÅÒÅ ÉÎ ÔÈÅ ÎÅÉÇÈÂÏÒÈÏÏÄȭȢ 

Opt-out lawn care contracts  ɀ If you have a contract in 
relation with your lawn care, some companies will need 
you to go through a number of steps to cancel the         
contract when you no longer need or want it. 

For bureau information, or to report a problem, go to 
bbb.org. 

http://realtormag.realtor.org/daily-news/2014/06/25/new-home-sales-surge-nearly-19
http://blogs.marketwatch.com/capitolreport/2014/06/27/more-would-be-home-sellers-say-prices-are-attractive/
http://blogs.marketwatch.com/capitolreport/2014/06/27/more-would-be-home-sellers-say-prices-are-attractive/
http://bbb.org/
http://bbb.org/
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Scholarship Essay Contest Winner Announced  

The Lebanon County Association of REALTORS
® recently chose three winners of the high school essay contest. 

There were 24 applicants - 3 Annville-Cleona, 11 Cedar Crest, 3 North Lebanon, 4 Lebanon, 1 ELCO,  and          

2 Lebanon Catholic.   The winners are Samuel Soliday, Annville Cleona High School, Erin Stref, Cedar Crest 

High School and Cameron Martin, Lebanon High School.  The third winning essay is published below.   

 

óHow has Technology Changed the home buying process?ô 

~ Cameron Martin, Lebanon High School 

  

 The past two decades have been an age of incredible technological advancement. Since the 1980ôs, the        

personal computer has become an integral part of both civilian life and commercial infrastructure. Along with 

computers, the continual development of smart phones and tablets as means of accessing the World Wide Web has 

changed the way that people interact, purchase items, and access news media. All forms of computer technology 

can be applied to the methods that potential homebuyers use to select a realtor, view homes that they may be         

interested in purchasing, and deal with the process of finding a mortgage. Through the use of various forms of 

technology, the home buying process has been updated to 21st Century standards, making the process simpler and 

quicker for homebuyers and realtors alike.  

 The first step in the home buying process is typically finding a Realtor who will guide and assist you in the 

process itself, though some buyers choose not to partake in this step. Technology has impacted the search for a 

Realtor by integrating social networking aspects into finding a Realtor or real estate agency. Many real estate           

agencies will offer profiles of their Realtors on the company website so that homebuyers can choose which Realtor 

they would like to work with based on their personal preferences. The profile system resembles social networks 

such as Facebook or Twitter, which offer some personal information about individual users so that other users can 

analyze each individualôs personal traits. Online technology has also made it possible for homebuyers to instantly 

communicate with their Realtors at a momentôs notice. Quick communication can be crucial when it comes to 

viewing offers and finding the best possible deal for the homebuyers.  

 Technology has also influenced the way that people search for the home that they may wish to buy, as well as 

comparing multiple housing options. Online listings make it easier for potential homebuyers to peruse home prices 

and narrow down their search based on what they know that they can afford. Also, certain real estate companies 

offer online indoor tours of the homes that they are selling. The tours can give homebuyers an idea of what rooms 

are available along with any appliances or furniture that may be included in the purchase of the home. Finally, 

online satellite mapping can give homebuyers an idea of the neighborhood surrounding their home. The map could 

include local businesses, shopping centers, schools, and hospitals. The satellite maps could be used on-the-go 

through smartphone technology, which would allow homebuyers to locate homes that are on the market and get 

directions so that they can view the homes in person.  

 The final stage of the home buying process is usually finding a source from which to receive a loan, referred to 

as a mortgage. The process of finding a mortgage used to involve going to the local banks and comparing their 

rates manually until the homebuyer discovered the best option for their financial situation and perspective home. 

Currently, it is possible for homebuyers to find and apply for mortgages online. The online element makes it much 

easier to compare mortgage options and widens the field of choices so that the homebuyer can choose the loan that 

best fits their financial situation. In essence, online mortgage services have revolutionized the way that                  

homebuyers search for and apply to receive mortgages.  

 Technology has certainly changed the way in which homebuyers complete the home buying process. As           

recently as a decade and a half ago, most of the technological advances which can be found in real estate today did 

not even exist or were in their infancy. Whether you are choosing a Realtor, home or mortgage, technology is 

bound to play a role in your search process. It is safe to say that technology has made the home buying process 

quicker, easier and more efficient for both homebuyers and the Real Estate agents that represent them.  
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In Real Estate News... 

By the numbers: why you canôt afford to skip 
video marketing ~ inman.com 
 
Real estate agents are playing second fiddle to the 
Internet. 
 
!ÃÃÏÒÄÉÎÇ ÔÏ ÔÈÅ ςπρσ 'ÏÏÇÌÅȾ.!2 ÓÔÕÄÙȟ Ȱ4ÈÅ $ÉÇÉÔÁÌ 
(ÏÕÓÅ (ÕÎÔȟȱ ως ÐÅÒÃÅÎÔ ÏÆ ÈÏÍÅÂÕÙÅÒÓ ÕÓÅ ÔÈÅ             
Internet to help them find their next home (by       
ÃÏÍÐÁÒÉÓÏÎȟ ψχ ÐÅÒÃÅÎÔ ÕÓÅ ÁÎ ÁÇÅÎÔɊȢ 7ÈÁÔȭÓ ÍÏÒÅȟ 
the average homebuyer spends three weeks research-
ing real estate online before even calling an agent. 

 

 

 
The takeaway? Homebuyers are turning to the        
Internet before they turn to real estate agents, so you 
need to have an online presence if you want them to 
find you and your listings. But just putting up a      
×ÅÂÓÉÔÅ ÁÎÄ ÆÅÅÄÉÎÇ ÙÏÕÒ ÌÉÓÔÉÎÇÓ ÔÏ ÔÈÅ ÌÏÃÁÌ -,3 ÉÓÎȭÔ 
enough. Homebuyers are increasingly turning to video 
for house hunting, and video is proving to be one of 
the most effective ways to corner the online market. 
 
Still not sold on the idea? Maybe some statistics will 
ÃÏÎÖÉÎÃÅ ÙÏÕȢ "Ù ÔÈÅ ÎÕÍÂÅÒÓȟ ÈÅÒÅȭÓ ×ÈÙ ÙÏÕ ÃÁÎȭÔ 
afford to skip out on the video marketing revolution. 
(Unless otherwise noted, all statistics are from the 
Google/NAR study.) 
 

 
 
 
 
 
 
 
 
 

In 2012, the National Association of Realtors found 
that 85 percent of buyers and sellers prefer to work 
with an agent who uses video marketing, but only 15 
percent of agents are actually using video. In other 
×ÏÒÄÓȟ ÔÈÅÒÅȭÓ Á ÈÕÇÅ ÕÎÔÁÐÐÅÄ ÁÕÄÉÅÎÃÅ ÏÕÔ ÔÈÅÒÅȟ 
just waiting to watch your videos. And since            
video-savvy agents are still very much in the minority, 
joining the video revolution gives you a major edge 
over your competitors.  

 

 

 

 

 

 

 

 

 

 

 

 

 

Video increases leads  
A study by international listing website Domain.com 
found that video increased listing inquiries by 403       
ÐÅÒÃÅÎÔȢ 4ÈÁÔȭÓ ÉÎÑÕÉÒÉÅÓȟ ÎÏÔ ÊÕÓÔ ÖÉÅ×ÓȢ )Î ÏÔÈÅÒ ×ÏÒÄÓȟ 
properties listed with video generated four times the 
number of quality leads. 

 
4ÈÁÔȭÓ ÎÏÔ ÓÕÒÐÒÉÓÉÎÇȟ ÇÉÖÅÎ ÔÈÅ ÉÎÆÏÒÍÁÔÉÏÎ ÄÅÎÓÉÔÙ ÁÎÄ 
ÍÅÍÏÒÁÂÉÌÉÔÙ ÏÆ ÖÉÄÅÏȢ 9ÏÕȭÖÅ ÈÅÁÒÄ ÔÈÁÔ Á ÐÉÃÔÕÒÅ ÉÓ 
worth 1,000 words? Well, Forrester Research found that 
just one minute of video is worth 1.8 million words ɂ 
ÔÈÁÔȭÓ ÔÈÅ ÓÁÍÅ ÁÓ ÒÏÕÇÈÌÙ σȟφππ 7ÅÂ ÐÁÇÅÓ ÏÆ ÔÅØÔȢ !ÎÄ 
according to the Online Publishers Association, 80         
ÐÅÒÃÅÎÔ ÏÆ ÖÉÅ×ÅÒÓ ÒÅÍÅÍÂÅÒ ×ÈÁÔ ÔÈÅÙȭÖÅ ÓÅÅÎ ÉÎ ÏÎÌÉÎÅ 
videos. 
 
If you want buyers and sellers to not only remember you 
and your listings but do something about it, video is the 
way to go. 
 
Video makes email marketing effective  
)Æ ÙÏÕȭÒÅ ÌÉËÅ ÍÏÓÔ ÁÇÅÎÔÓȟ Å-newsletters and email blasts 
are a big part of your marketing tool kit. We all know, 
though, that email marketing has its weak points. Plenty 
of people just delete marketing emails without reading 
them ɂ ÁÎÄ ÔÈÏÓÅ ×ÈÏ ÒÅÁÄ ÔÈÅ ÅÍÁÉÌ ×ÏÎȭÔ ÎÅÃÅÓÓÁÒÉÌÙ 
ÃÌÉÃË ÔÈÒÏÕÇÈ ÔÏ ÙÏÕÒ ×ÅÂÓÉÔÅ ÏÒ ÌÉÓÔÉÎÇȢ 9ÏÕȭÒÅ ÁÌÓÏ           
struggling constantly against opt-outs. 
 
Video can help on both fronts. Forrester Research found 
that including video in marketing emails doubles            
click-through rates. And according to marketing          
automation firm Eloqua, video reduces email subscriber 
opt-outs by 75 percent. Add video to your marketing 
ÅÍÁÉÌÓȟ ÁÎÄ ÙÏÕȭÌÌ ÎÏÔ ÏÎÌÙ ÈÏÌÄ ÏÎÔÏ ÙÏÕÒ ÁÕÄÉÅÎÃÅȟ ÙÏÕȭÌÌ 
get more engagement. 
 
Are you sold yet?  
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Doug Mann, Tim Mann,       

Greg Behney,  and                    

Tony Deraco  

 

2nd Place: Steve Snedecker,  and 

Tim Kline Team 
 

Closest to the Pin: 

    Liz Borg 

 

Longest Drive:  

    Chris Blouch 
 


